
For generations, radio and retail drove music discovery. Today, streaming is the 
#1 source and it’s driving deeper engagements with music.
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Invest time to seek out new music
Growing portfolio of artists
Prefer new and latest music
Interested in up and coming artists
Go deeper into catalog
Charts more reflective of their tastes

Less interest in new songs or artists
Stick with familiar artists and genres
Prefer familiar music
Discovery is about favorite or familiar artists
Passive: hear new songs when played for them
Charts less reflective of tastes

Music discovery is a highly personal experience. Some like unwrapping new songs, some prefer catalog, some want 
new artists, many want familiar. Some are explorers and some are passive. Here are two discovery segments: 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

.......................

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

...................................................................

...................................................................

...................................................................

...................................................................

................................................................... ......................................................................................
......................................................................................
......................................................................................
......................................................................................
......................................................................................

MUSIC FANS ARE HIGHLY SATISFIED WITH DISCOVERY OPTIONS
(% RATING AS EXCELLENT FOR MUSIC DISCOVERY)

MUSIC STREAMING IS, BY FAR, THE MOST 
INFLUENTIAL DISCOVERY SOURCE
THOUGH MANY SOURCES CONNECT FANS TO MUSIC, LISTENERS 
OVERWHELMINGLY SELECTED MUSIC STREAMING AS THE “MOST INFLUENTIAL”
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