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About DiMA
DiMA promotes innovative digital content distribution technologies that unite consum-
ers, creators and copyright owners through legitimate online services that deliver more 
choices, greater access and better value. 

For more information visit our website: www.dima.org, or follow us on Twitter: 
@digitalmediausa. For media inquiries, please email: jeff@themanitou.co

About MIDiA Research
MIDiA Research is a unique analysis and data service focused on the intersection of 
technology and content.

MIDiA Research leverages multi-country consumer data, market forecasts and other 
proprietary data tools to provide unrivaled insight into the rapidly changing global digi-
tal content markets. Our coverage includes music, online video, mobile content and paid 
content strategy.

For more details visit our website: www.midiaresearch.com 
Or email us at info@midiaresearch.com

DIGITAL MEDIA ASSOCIATION (DiMA) MEMBERS
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STREAMING FORWARD

Record Label 
Income Up 16%

Music Publisher 
Revenue Up 8%

POWER OF THE PLAYLIST

Digital music providers use 
a combination of human 
curators and machine 
learning to create com-
pelling and personally rele-
vant listening experiences.

This is empowering both 
consumers and artists to 
engage with the music 
they love in new, more 
functionally friendly ways

DIGITAL DRIVES DISCOVERY

Digital is growing the 
popularity of more diverse 
genres and artists, up-
lifting new voices in the 
music industry: 

Cardi B’s rapid rise 
to number one with 
“Bodak Yellow”

Chance the Rapper 
became the first ‘stream-
ing-only’ artist to capture 
the Grammy for both Best 
Rap Album and Best New 
Artist

The “Despacito” music 
video reached one billion 
views in just 97 days

Six of the Top 10 
music videos on 
YouTube were 
Spanish-language

STREAMING HAS SAVED 
             THE MUSIC INDUSTRY

KEY TAKEAWAYS

SUBSCRIPTION REVENUE GREW

IN 2017

OF CONSUMERS SAY PLAYLISTS
ARE REPLACING ALBUMS

IN THEIR LISTENING HABITS

Piracy is down    
 more than 50% 
  since 2013

Photo from 
Getty Images
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The music industry is streaming 
forward. In 2017, we saw an 
astounding 63 percent increase 
in subscription streaming 

revenue.1 Both subscription and advertis-
ing-supported music services saw sig-
nificant increases in revenue earned and 
royalties generated. Thanks to streaming, 
the industry is poised for sustained growth 
in the future.

DiMA members continued to deliver 
better value to consumers, increased 
opportunities for creators, and generat-
ed more royalties for copyright owners. 
DiMA members are reshaping the digital 
marketplace for music. Today, the average 
consumer is a “music millionaire,”2 with 
access to a virtually unlimited catalog of 
music across a multitude of devices. This 
is enabling creators to engage directly 
with millions of fans and delivering bil-
lions of dollars in royalties to fuel to next 
wave of creativity.

Last year was also exciting for me person-
ally, as well as for DiMA and its members. 
In April, I was thrilled to join DiMA as its 
Chief Executive Officer. Almost imme-
diately after joining DiMA, we began 
negotiations with the National Music 
Publishers Association (NMPA) regarding 

reforming Section 115 of the Copyright 
Act. Led by Rep. Doug Collins (R-GA) and 
Rep. Hakeem Jeffries (D-NY) in the U.S. 
House of Representatives, and Sen. Orrin 
Hatch (R-UT), Sen. Sheldon Whitehouse 
(D-RI), Sen. Lamar Alexander (R-TN), 
and Sen. Chris Coons (D-DE) in the U.S. 
Senate, DiMA, NMPA, and a wide range 
of music industry stakeholders worked for 
many months on fixing a music licensing 
mess in the United States. All that hard 
work paid off with the introduction in the 
House and Senate of the Music Modern-
ization Act. The Music Modernization Act 
will make licensing music more efficient 
and transparent for digital music provid-
ers, music publishers and songwriters and 
marks the best opportunity in a generation 
to fix a music mess and create meaningful 
copyright reform.

This inaugural Streaming Forward report 
highlights how innovative technology has 
revived the music industry. The findings in 
the report demonstrate how forward-look-
ing public policies can unlock the power of 
innovation to improve the lives of consum-
ers, creators and copyright owners.

The arguments of the past are over. It is 
time to unite and embrace the promise of 
the streaming future.

LETTER FROM CHRIS HARRISON, CEO, DIMA

@CEO_DiMA
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LETTER FROM MARK MULLIGAN, MD, MIDIA RESEARCH

MIDiA is proud to partner 
with DiMA on its inaugural 
Streaming Forward Report. 
Digital distribution, and 

streaming in particular, has been trans-
forming music business in recent years. 
Although digital business models had 
already transformed content marketplaces 
prior to the rise of streaming, it is the rise 
of streaming services that really flicked 
the switch on this radical transformation. 
The year 2017 saw digital content revenues 
and audiences accelerate across the board 
with DiMA members at the forefront of 
this wave of growth in the U.S.

In this report MIDiA has compiled sta-
tistics across all the key digital music 
sectors, including recorded music and 
music publishing. We present the size of 
both audiences and revenue for paid and 
advertising-supported models, as well as 

brand new consumer data profiling digital 
audiences and their behaviors.

The picture that emerges throughout this 
report is one of digital media consumption 
moving from super-serving, tech-savvy 
early adopters towards mainstream, mass 
market audiences. Streaming services 
have transformed the music industry from 
a decade and a half story of decline into a 
sector where dynamic growth has finally 
returned.

We hope you find this DiMA Streaming 
Forward Report as interesting as we found 
the research we conducted when compil-
ing it and that it provides you with a clear 
sense of the vibrant foundations that have 
been laid for what promises to be another 
stellar year for digital media in 2018.
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Digital music streaming has literally saved the 
U.S. recorded music industry. After two decades 
of declining revenue, 2017 was the third 
consecutive year of revenue growth, driven 

by an upsurge in digital music consumption. U.S. digital 
revenue grew 15 percent in 2017 to $6.5 billion from $5.65 
billion3. This growth was powered by a 63 percent increase 
in subscription streaming revenue to $4 billion from 2016’s 
total of $2.5 billion4. Growing revenues means more money 
in the pockets of artists and an economic engine to fuel the 
next round of creativity.

The U.S. is now the most important streaming market 
globally, accounting for nearly 40 percent of total global 
recorded music revenue5.

The U.S. market is also the most diverse in the world, 
with a large number of digital music streaming services 
competing for consumers based on price, features, and 
functionality. U.S. consumers enjoy the music they love 
through a wide variety of advertising-supported and 
subscription music services.

This report shows that policies that promote innovation 
are working. If we stay on this track, it’s predicted the 
number of paid music subscribers will reach 90.1 million 
by 2025, nearly doubling from today’s 49.1 million 
subscribers6.

DIGITAL MUSIC IS 
   STREAMING FORWARD



MIDIARESEARCH.COM  |  DIMA STREAMING FORWARD REPORT  |  8

Streaming services are providing consumers with 
more music choices than ever before, with on-
demand digital music libraries representing a 
virtually unlimited catalog. But choice extends 

beyond just the number of tracks available. Price 
differentiation among different streaming services means 
consumers can choose the option that works best for their 
budget –from free-to-the-listener, advertising-supported 
services to monthly subscription, on-demand services at a 
variety of price-points and feature sets.

Digital music providers are driving innovation around the 
consumer listening experience across computers, tablets, 
phones and smart devices. With millions of music options 
instantaneously available at a consumer’s fingertips, 
streaming services are increasingly using human curation, 
artificial intelligence and machine learning to empower 
consumers to customize their listening experience to their 
own tastes. Voice-activated smart speakers are enabling 
new and compelling ways for consumers to choose and 
interact with music.

This report’s findings show how the ease-of-use and better 
value offered by streaming led to an explosion in music 
listening in 2017. 

FOR CONSUMERS.
MORE CHOICES, BETTER VALUE.1SECTION


