
2025 INNOVATIONS

Alexa+ in the Amazon Music app – Launched Alexa+ in the Amazon Music mobile app, introducing 
interactive AI capabilities that transform exploration of artist catalogues. Through natural conversation, 
listeners can dive deeper into genres, uncover artist influences, trace sample origins, create playlists, 
and more.
  
AI-powered Search – Launched an AI-powered search experience on Amazon Music that enhances 
music discovery, turning each search into an opportunity to explore your favorite artists. The results 
deliver richer recommendations and curated collections to unlock deeper musical connections.

Popular Segments on Shazam – Launched Popular Segments on Shazam.com, an interactive feature in 
the song recognition tool that highlights the moments within a song driving the most listener engage-
ment. Based on recent Shazam activity, users can explore which segments of top-charting tracks 
resonate most, unlocking deeper insight into what captivates audiences and fuels music discovery.

Lyrics Translation and Pronunciation – Introduced Lyrics Translation, which lets users understand the 
meaning of their favorite songs, and Lyrics Pronunciation, which enables users to sing along when lyrics 
are in another language. The new features use machine learning to translate lyrics — with fine-tuning 
from language experts to ensure the emotion, cultural context, and lyrical intent are fully preserved.

Feed Clips – Enabled apps to legally stream major-label music clips through a rights-aware API that 
simplifies licensing, supports artists with accurate reporting, and brings premium music to the next 
generation of social and UGC platforms.

Royalty Innovation – Advanced reporting transparency by automating usage tracking and rights 
validation, improving how royalties flow from emerging digital platforms back to artists and songwriters.

Amplifying Artists – Introduced the Artist Residency initiative, spotlighting top artists with exclusive 
content across multiple channels to foster meaningful fan engagement and creative freedom, while 
giving strategic, multi-genre promotional impact.

Continuing Discovery – Identified and supported breakthrough performers via special initiatives 
including Artists to Watch and The Pandora 10, showcasing those whose voices embody the creativity, 
innovation and passion of the future of music.

AI policies – Strengthened AI policies to protect artists, songwriters, and producers against spam, 
impersonation, and deception, defending them against bad actors and removing over 75 million 
spammy tracks from Spotify in the past 12 months. 

Concerts Near You – Rolled out Concerts Near You, a personalized playlist refreshed weekly with 30 
tracks from artists touring near you, complete with show details and ticket links so fans can easily see 
upcoming concerts nearby and share plans with friends.

Ask Music – Introduced ‘Ask Music’ within the YouTube Music app, an AI-powered tool that can better 
customize a fans listening experience. This conversational tool allows users to generate custom radio 
stations and playlists simply by describing their desired vibe or moment. By bridging the gap between a 
feeling and a soundtrack, ‘Ask Music’ empowers fans to explore the library, discover new artists and 
genres in a more intuitive way.

Enhanced Fandom Features – Launched fandom-focused features—including direct-to-album and 
playlist commenting, digital fan badges, and exclusive video drops—marking a new era of artist-fan 
interaction on the platform. Streamlining ticket discovery through a unified digital and physical journey 
has fostered a more robust and connected global music community.


