January 27, 2026

The Honorable Adrian Smith
Chairman, Subcommittee on Trade
Ways and Means Committee

The Honorable Linda Sanchez
Ranking Member, Subcommittee on Trade
Ways and Means Committee

Dear Chairman Smith and Ranking Member Sanchez,

I am writing related to the Trade Subcommittee’s hearing on “Maintaining American Innovation
and Technology Leadership,” to share DIMA’s perspective for the record. As the trade
association representing the world’s leading music streaming services, we are grateful for your
focus on ensuring robust digital trade frameworks that encourage cross-border cooperation and
strengthen American economic and technology leadership.

DIMA’s members — Amazon, Apple Music, Feed.fm, Pandora, Spotify, and YouTube — are the
leading source of recorded music revenue in the United States and in much of the world.
DIMA’s members are responsible for approximately 84% of recorded music revenues in the
United States, with music streaming generating more than $14 billion for the U.S. recorded
music industry in 2024.

Music streaming services are not just the economic engine powering the U.S. — and global —
music industries; streaming is also a significant contributor to the broader economy. In the U.S.,
for every $1 in economic value generated by streaming, other sectors of the U.S. economy gain
an additional $1.65. DIMA’s members are constantly innovating, over-indexing in research and
development spend versus the investment level of the average industry. Streaming sustains
thousands of businesses large and small, from the services themselves to artists, songwriters,
producers, managers, record labels, music publishers, and collective rights management
organizations.

The success of these streaming services, and the broader music industry, depends on seamless
cross-border access to audiences and creators. Streaming is the primary channel for building a
fanbase, generating royalties, and participating in the global music market.



For all of these reasons, DIMA was glad to see the Committee’s hearing focused on issues of
innovation and technology leadership, particularly in light of ongoing concerns with Canada’s
Online Streaming Act, and the risk of copycat laws in other jurisdictions.

Canada

In 2023, the Online Streaming Act was passed by the Canadian government. The Act was
ostensibly intended to update the country’s Broadcasting Act for the streaming age, but in
practice, the Act and it’s implementing regulations impose new discriminatory obligations that
fall overwhelmingly on U.S. and foreign businesses. The government has used the
implementation process to compel American streaming services to make contributions to
government-stipulated funds for Canadian content (which Canadian broadcasters can access, but
U.S. and foreign streaming services cannot), and has created discriminatory barriers in the online
marketplace.

The Online Streaming Act attempts to impose outdated, local broadcasting regulations on
internet-based services, with significant implications for U.S. companies and creators, as well as
those in Canada. The actions of the Canadian government have created a digital trade
environment that appears to intentionally target U.S. companies for discrimination.

The Online Streaming Act and its implementation appear to be a substantial departure from the
principles — and in many cases, plain text — of the USMCA and constitute a foreign trade barrier.

The Canadian regulator charged with implementing the law issued a decision in June of 2024
stipulating that foreign, largely U.S. based, music and audio-visual streaming services providers
with revenues over $25 million must contribute 5% of their gross in-country revenue to a set of
Canadian cultural and content funds. These funds enable initiatives supporting “Canadian or
Indigenous content” including “support for Canadian events exclusively featuring Canadian and
/ or Indigenous artists.”! Streaming services are also required to allocate 1.5% of their mandatory
5% contribution to subsidize local Canadian broadcast radio news production. This obligation is
entirely unreasonable, since music streaming services are not in the news business — meaning the
levy represents a government-mandated subsidy to an unrelated industry. This 5% openly targets
foreign companies, and in particular, U.S. streaming companies, since it expressly exempts their
competitors affiliated with Canadian broadcasters.

The levy ignores the economics of the streaming market, and results in a disproportionate impact
on music streaming services compared to traditional broadcasters. It effectively operates as a
market-access barrier or “entry fee” for participating in the Canadian market. Practically
speaking, the framework creates a one-sided financial requirement borne only by foreign
providers — primarily U.S. providers — leaving domestic competitors unaffected. We believe the
5% levy should be examined in light of Canada’s obligations under the USMCA.

The CRTC is now in the midst of consultations related to discoverability and the definition of
Canadian content (“CanCon”) for audio services. Remarkably, this definition was lacking when
the regulator purported to assess music streaming services’ contributions to the Canadian music
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sector and concluded that it was insufficient and thus imposed the streaming levy. And now,
after the levy is imposed, it remains unclear what the definition is intended for. On the radio side,
the Canadian content definition is used to impose quotas for Canadian content, which
preferences Canadian content over recordings by U.S. and other artists, reducing the royalty
streams U.S. artists would otherwise receive absent this obligation.

The CRTC consultations may lead to local content production and discoverability requirements,
and additional direct spending requirements, on top of the already onerous 5% gross revenue
contribution requirement, which fails to take into account the fact that online streaming services
currently pay roughly 70% of their revenues toward music licensing — an investment that is 8.5
times higher than radio. The imposition of so-called “CanCon” rules also fundamentally ignore
the way that today’s modern music industry works, and could discourage Canadian artists,
producers, and songwriters from collaborating with American creators as it could be counted
against how they qualify under the definition of Canadian musical selection (the “MAPL
system”). This is a double penalty to American creators.

The Online Streaming Act has recently inspired similar bills at the provincial level meant to
promote “discoverability” of Canadian artists that similarly discriminate against foreign
companies operating in Canada. Bill 109 amends the province’s Charter of human rights and
freedoms to establish a right for Quebecers to access French-language content on music and
video streaming services, as well as appliance and connected device manufacturers. The bill
establishes criteria for what is French-language content and determines quota requirements for
French-language content, and how it must be made available, in a manner that discriminates
against U.S. content. It also establishes a new Ministry office that would have broad and
investigative powers and the ability impose fines, adding discriminatory, harmful new rules to
U.S. streaming firms. This bill was approved by the provincial government in November and
will now move to the regulatory and implementation phase.

Copycat Laws

Canada’s Online Streaming Act and Quebec’s Bill 109 are deeply concerning and pose barriers
to digital trade that discourage innovation and target U.S. companies and creators. Absent action
to enforce existing trade agreements and encourage positive environments for digital trade, the
Canadian law poses a real risk with meaningful financial and commercial impact. Beyond that,
there is a significant risk of other countries following Canada’s lead and adopting harmful
policies of their own.

Such copycat laws would further harm primarily U.S. companies and creators, and erect barriers
to digital trade.

H

DIMA appreciates the Committee’s ongoing focus on encouraging American innovation and
championing the open flow of digital trade. The success of the American — and global — music
industry depends on seamless cross border access to audiences and creators. By connecting
creators and listeners through a single digital ecosystem, streaming empowers collaboration,



visibility, and economic opportunity that transcends national boundaries. Ensuring that this open
flow remains unobstructed is essential to cultural and economic dynamism.

As the Committee continues to discuss avenues to maintain U.S. technology and innovation
leadership, we encourage the Committee emphasize the importance of upholding and enforcing
existing trade agreements and taking a strong stance in the face of policies that discriminate
against and disadvantage U.S. companies.

Thank you for the opportunity to submit remarks for the record. Please do not hesitate to contact
me if DIMA can be of assistance as you continue to review these important issues.

Sincerely,

Graham Davies
President and CEO
DIMA



